
Motto

The Shiga Bank has its own motto of “Be tough on ourselves, kind to others and serve society,” which 
forms the starting point for corporate social responsibility (CSR). As a member of society, the Bank will 
work for mutual prosperity with society. The Bank’s motto carries on the “Sampo yoshi” philosophy, a 

management philosophy embraced by Merchants in the Omi region of central Japan, which means to 
bring happiness to three sides: being good for the seller, the buyer, and society.

CSR Charter (Management Principles) (Instituted in April 2007)

As a bank that advances hand-in-hand with society, in order to win customer 
con�dence and meet customer expectations, we maintain a sound and 
enterprising bank and work for the development of regional communities.

Mutual prosperity with the regional community

Respecting the human rights and individuality of each and every executive 
and regular employee, we will build a satisfying workplace, and turn our bank 
into “Clean Bank Shigagin.”*

Mutual prosperity with all employees

The social mission of our company, which is headquartered next to Lake Biwa, 
is environmental management. We are committed to protection of the global 
environment and the building of a sustainable society.

Harmonious coexistence with the environment
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Editorial Policy

Shiga Bank has compiled the integrated report SHIGA BANK REPORT 2016. This report links financial 

information to non-financial information, such as the Management Principles, environmental, social 

and governance (ESG) information by reference to the framework proposed by International 

Integrated Reporting Council (IIRC). It serves as an integrated review of measures for creation of 

sustainable value for the Bank and in regional communities.

This report serves also as disclosure materials (briefing documents of status of operations and 

assets) pursuant to Article 21 of the Banking Act. The reader is recommended, when using this 

document for disclosure purposes, to refer also to “Financial Data, Basel III, Column 3 of SHIGA BANK 

REPORT 2016” (viewable over the counter at Bank branches and on our website 

(http://www.shigagin.com). (Japanese only)

Cautionary Statement with Respect to Forward-Looking Statements

This material contains statements regarding future earnings forecasts and targets, etc. relating to 

the Bank. These statements are based on information available at the time of compilation of these 

materials and forecasts or certain conditions (assumptions) that could affect business performance. 

They are not guarantees of future performance of the Bank, and involve various risks and 

uncertainties.

Corporate Name: THE SHIGA BANK, LTD.

Head Office: 1-38, Hamamachi, Otsu, Shiga 

520-8686, Japan

Established: October 1, 1933

Total Assets: ¥5,001.6 billion

Deposits (including negotiable certificates of 

deposits): ¥4,430.1 billion

Loans: ¥3,267.5 billion

Common Stock: ¥33.0 billion

Employees: 2,199

Offices and Branches: 137 (including 16 agents)

Pro�le 
(As of March 31, 2016, on non-consolidated)

CSR Charter
(Management Principles)

History

October 1933 The Hyakusanjusan Bank, Ltd. headquartered in Hikone City and the 
Hachiman Bank, Ltd. headquartered in Omihachiman City merged on an 
equal basis for establishing the current Shiga Bank, Ltd. (established on 
October 1 with ¥5,000 thousand of capital stock and head office in Otsu City). 
Then, the Bank acquired the Gamo Bank, Ltd. in November 1940, the Kohoku 
Bank, Ltd. in August 1942, and the Kashiwabara Bank, Ltd. in June 1943, and 
merged the Shiga Chochiku Bank, Ltd. in August 1943 and Omi Trust 
Corporation, Ltd. in July 1945 to become the only bank with a head office in 
Shiga Prefecture.

October 1938 Opened Kyoto Branch
March 1941 Opened Osaka Branch
July 1946 Opened Tokyo Branch
May 1951 Commenced foreign exchange business
January 1966 Announced the Bank’s motto
October 1977 Listed stocks on the Osaka Securities Exchange (the Second Section) and the 

Kyoto Stock Exchange (moved to the First Section of the Osaka Securities 
Exchange in March 1979)

October 1987 Listed stocks on the Tokyo Stock Exchange (the First Section)
July 1988 The new head office building was completed
May 1989 Opened Hong Kong Representative Office
September 1993 Hong Kong Representative Office was promoted to Hong Kong Branch
March 2000 Acquired ISO14001 Certification
October 2001 Became first commercial bank in Japan to sign the United Nations Environ-

ment Programme (“UNEP”) Statement by Financial Institutions
April 2003 Established “Shigagin Nonohana Prize,” an incentive system through 

industrial-academic cooperation
December 2003 Opened Shanghai Representative Office
March 2007 Foundation Internal Ratings Based-Approach (Basel II) was approved by the 

Financial Services Agency
April 2007 Established the “CSR Charter” and the “Code of Conduct”
July 2008 Was certified as “Eco-First Enterprise” by the Ministry of the Environment
February 2012 Opened Bangkok Representative Office
March 2014 Won double prizes at the “17th Environmental Communication Awards”
March 2015 Was presented with an award of merit at the “Integrity Award”
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*Clean Bank Shigagin
Under its motto Clean Bank Shigagin, since 1999 Shiga Bank has sought to raise environmental 
awareness among all employees, and is committed to improving transparency of disclosure and 
realizing its aim of being a “clean bank”
There are four aspects to being clean:
1. Creating “eco-offices” with low resource and energy consumption
2. Promote regional environmental conservation activities through “development and supply of environmentally
    -responsible financial products and services”
3. Fostering employee with a strong sense of ethics
4. Highly transparent disclosure
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